EMPLOYEE BENEFITS

2026 Tri-Cities Employee Benefits:
What Leaders Need to Act on Now

Benefits are now a core strategic lever. In 2026, their impact on cost management, talent attraction, and employee retention
gives leaders a direct advantage in achieving organizational goals.

With these forces at play, it’s clear that rapidly evolving trends demand immediate action from local employers. Understanding
each shift is the first step toward a modern, competitive benefits strategy.
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BOTTOM LINE FOR LEADERSHIP

Benefits directly influence your organization’s costs, talent acquisition, and workforce stability. Leaders who make benefits a
strategic priority, rather than an administrative task, position their organizations for measurable success in 2026.
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EMPLOYEE BENEFITS

8 ACTIONS FOR TRI-CITIES LEADERS, RIGHT NOW

Reevaluate your medical plan.

Go beyond plan tweaks. Formally assess funding (fully insured, level-funded, self-funded, captive,
ICHRA, or MERP) and ensure it aligns with your risk, team, and long-term cost targets.

Maximize perceived value per dollar spent.

Offer voluntary benefits such as hospital indemnity, accident, or critical illness. These add value for
employees at minimal cost to employers and boost engagement.

Make mental health support real, not symbolic.

A rooted workforce faces stress and long-term wellbeing concerns. Promote EAP use, ensure mental health
parity, and confirm virtual options are available.

Upgrade your benefits communication.

A cost-conscious workforce needs clarity, not information overload. Focused, simple guidance during
enrollment boosts use and satisfaction.

Design for access, not just coverage.

Add TextCare to give employees simple access to care, enhancing your investment’s impact.

Reposition total rewards as a talent strategy.

Population growth increases competition for skilled workers. Benefits reflecting culture and long-term
commitment help you stand out.

Build flexibility into plan design and funding.

Federal policy shifts, Medicaid funding changes, and Washington state leave programs will continue
to create surprises. Adaptability is not a nice-to-have; it’s risk management.

Hold your benefits advisor accountable.

Proactive insights, measurable outcomes, and Tri-Cities market expertise should be the standard, not the
exception. If your advisor is not bringing these, it’s time to raise the bar.
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READY TO RETHINK YOUR BENEFITS STRATEGY?

TPG brings local expertise and tailored solutions that enhance recruitment, retention, and
cost savings so you can lead with confidence in the evolving Tri-Cities benefits landscape.

To learn more, reach out to Kevin Darrow at 509-939-4056 or kevin.darrow@tpgrp.com.
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